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Exhibitor Analysis
BE a3

Exhibitors by Origin Exhibitors by Industry

RERIFEH S BTk
8 8 % m  Shopfitting and shop furnishing 33%
1 2 EREERERGE
. - Store design & visual merchandising 0,
Countries / Regions Chinese eXl’_\_!PItOFS TEEIR TR 5 S 6 33 A)
EEES FERERE -
B Smart retail technology 20%

BETERAK
m Lighting 8%

2 0 FR AR
1 /O B Catering, hospitality equipment and refrigeration system 4%

Bk BERENECES
Overseas exhibitors m  Stand construction & live marketing 2%
BINRE RALEEMIAE

i - 3 | i .
T = ! ot s ;

Superior platform for leading suppliers to explore business opportunities
T R E AR R S E R YRR TS

Top Exhibiting Countries / Regions
FEEHFRE (AR /HKX)

1. China &

2. Germany Z[E

3. Hong Kong FEE#
4. Taiwan FE&Z

5. Italy EXFI
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Exhibitor Voice
EBEEaS

€€ It is very important for us to participate in C-star. C-star attracts professional visitors from retail industry.
Through this platform, we have established contact with many brands and commercial space designers.
Moreover, exhibitors at the C-star showcased the latest retail solutions and applications, from which we have
greatly benefited.

SRCstari R PRHIFEEEN, BECstar WUAREIFEL L, HITBIXDFE, FETIFSNHIA
MremBBERKRmEE. Bl=EiRiti. R, JilEdC-starfliziER, TH#2TBrEZSET
MRS HNBRR A ENTA, IR HEEER.

Ms. Ding Ruoming, Product Manager of Epson China

EEETRE, TERENHTE~REE, TEH XL

66 | was very impressed by C-star, | think the quality of this exhibition is quite high from both exhibitors and
visitors. During the exhibition, we also meet with many high-profile brands that are interested in our
partnership model.

CstarisBRMENRIFERZ, RABXITRENFEFES, FTERSENEUVERSUNMR. HITESE

SREPWER T RENENOEWAEL A+ BXEH BRI RS RERE. 9

Ms. Coco Chen, Marketing Supervisor of Zhejiang Shanyoung Commercial Equipment Co., Itd. -

WLEABLREREROERAR, THENTE, FHE KL WL & shanYoung
e

€€ There are a lot of on-site activities. C-star is a highly influential exhibition in China. Through this platform, we
can understand the development trend of the industry, and get in contact with well-known retail brands. It
enables us to join the entire industry for the future development of China's retail market.

C-starBl 7 EDIEEEE, XR—MEFPEIEZEAEEMAONES, BIXNFEE, HIRXEIUT #TL
HAE#EE, RrlRESHESERERRTINIIS. FEBEIXHENTE, SEMIL—R, #HFES
ElHE R, ,,
" ONEWEIDESIGN Ms. Anne Qin, CEO of Shenzhen Onewedesign Co., Ltd.
%% ARNASRAH RERLSEIRT, REE, BEH

Purpose for Exhibiting
SREN

To acquire latest market trends / product information 899%,
THRRMNTg / FRiER
To initiate new business relation in Asian / Chinese market 899%,

94%

FHRFEILN / FEDG of the exhibitors were satisfied

To learn, exchange and network 85% with the show result

FIRM, HRABK EENER SRR

To consolidate existing business contacts 81% RTIFERE

PR IMTERI R AL EX R o 215t,2019

To present new products / technologies 84% S

BTG [ $R Ny

To enhance image & brand of the company (0] &

BT, AXREPATHER 74% & 45 % 88%
To seek for sales agent / distributor 81% S

SHAES / DHEE % of the exhibitors already of the exhibitors will
To attain conclusion of sale at the fair 87% rebooked C-star 2020 recommend C—s’garto other
ER= LRMHEEERD BEB4&iT companies

To compare with competitors 83% C-star 2020 BEESEHEMAF
bR HEXSF #7FC-star

To recruit new staffs 0,

HBERRT 70%
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Visitors Analysis

WRAR 31T

Visitor by Origin Domestic Visitor Breakdown
AR KR 53 E AR KR 53 6

92%

Chinese visitors
AR E SR AR

46

Countries / Regions
EZR / X

8%

Overseas visitors
EHMNRAX

W 65% East China f£%& 17% South China £/ 1% North East China Z&it
9% North China %1t 1% North West China F&31t
7% Central China £/

urce the latest
B A BIRIZIE R T EESRITMREBRAATR

| Top Overseas Visitor Countries / Regions

FEBIMNIREKR (EXR/HX)

. JapanB7s

. Germany &

. South Korea #[E

. Hong Kong FEZE#
. Singapore Fini

. India ENEE

. France £E

. Russia Z 7

. Malaysia 53k #GIE
10. Australia J2AFITE

O 00 N O U1 D W N =
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Visitor by Business Sector

TR A S5 1% B

Associations and other organizations

69% e R E A

Retail
SE

26%

Make the decision

Service
R E5
Visitor by Occupational Position
MAREREES TR

Department Head / Project Director 27%
BIXE/MBEXE
General Manager 14%
REIE
Designer 11%
g i
Purchasing Manager 10%
RMLEIE
Entrepreneur / Partner / Self-employed 9%
PR/ SN | MEEE
Engineer 7%
Ti2Im
Deputy General Manager 6%
BB Z1E
Consultant 49
[Fiim)
Vice President 2%
e Y
El)SE-3
President 0,
BE 2%
Chairman / Executive President 2%
BEEK /TR
Lecturer / Teacher/ Scientific Assistant 2%
Wi / & / BhIE
Others 49,

0
Hith

Decision Makers

TRAR IR AN

44%

1 7% Participate in decision making
S5RE

HIRERER

34%

Advisory role
Lt

Main Areas of Interest
RSB IR

Shopfittings and Shop Furnishings 31%
BB IR E

Smart Retail Technology 239%
BEZERA

Lighting 20%
IRERIS &

Store Design & Visual Merchandising 19%
[EEIZITMMEE

Stand Construction & Live Marketing 5%
RAEEMIZEH

Building Service Engineering and Energy Management 3%
ERRSMIIEZER

Catering and Refrigeration System 2%

BINREMHL RS

General Service 1%
0

—RRARSS
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Visitor Voice
AR =

of the visitors were satisfied
with C-star
IR IFC-starFR Rt =

€€ C-star is a professional platform where | am able to see the best retail design,
shopfittings and shop furnishings. | have found the ideal shelves and light box.
Through exchanges with exhibitors, | received latest information and trends in retail
design. This show was significant to me. | will attend C-star every year and hope that
C-star will maintain its successful development.

C-starVZ W KIZERS, EXEREFIRIEFNSERITAMEIAR, HHKITE
BHREE. TR, BEFEENRR, RRNET —LHEN, TRTSER
RS, REMC-starBaNENANBNIRK, BeEFERSC-star, HE
C-stargEfE 7T

Mr. Wang Guan
Design Director of HOUSE UNDER THE DOME
BB, ®itRl, T8 k%

of the visitors will recommend
C-star to other colleagues
MR RIFSIBC-stariEF 24
Hith[EH

06



Overview of Top Brands Visiting C-star 2019

Vo~ == III—
fElE C-star 2019 ESFE LG —
cﬁ%\as’ NIk Cl( BESTSELLER. TORY@surcn (D) JRE
CHARLES \"’
n =
La Chapelle W m Mg uchan
SUNING «
Q Hush Puppies e, W #M T IE R SWAROVSKI
Sams@nite  WOOLWORTH | £ waowm soosata TOPSHOP ke %
m Walmart>)2 LOREAL @ GEOX ¥ riacisikd  Semir

MARC JACOBS gm%’ '@ . EI%D
LAWSON DAZZIE e (O —
Fads
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: METRO ; 0.
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runEn : o
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o
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Exciting Supporting Programmes
[BIHAE TR R4 =

Retail Forum 2019
2019 EPfRrEEitin

Themed as '‘Dynamic Future of Retail ecosystem’, Retail Forum 2019
invited retailers, experts, commercial propertites, technology companies,

providing a professional knowledge sharing platform. €€ 't's my great pleasure to share my knowledge with the
audiences at C-star Retail Forum. C-star is an outstanding
IR “SFHEE, SBED A, [(BRTERINSERES. WY event that provides a good opportunity for the retail

DIZEEE. FEINEFATR. OAHEREESE, ASETILERS industry to come together. Here, industry brands will find

TR RTEER. 2ZE0R#E. B aieEnNmRETa. new opportunities and expand marketing channels in the
era of cross-sectoral development. As markets and the

financial environment are undergoing great changes,
retailers can make use of an important platform such as
(-star to work together, identify new directions, and
explore new ways into the future.”

HEEHORBIENEHREER, BIC-starfIFESKRKS
=, (-starR=15RIE, EASETUMN@EERET —
NMEFHRNN S, RESEBEEREHENNA, &
(-starXHEHNTEERIMFNN S, ERANEHERE. 5
9, EEANEPFHIZMNEMINESIEE AN T KR E)
mE, BEC-starXFEBRNTE, AUESHRENZER
MREAZEE—EE, WEFHAR, Efthk, RIFHE, &
FFARE, 7 99

Mrs. Cui Zhihui

Head of Brand Development a -
of TAYOHYA . o |
ZHE, @ik, #ERgt —

“

Brand Zone

A platform for sharing retail design trends and innovative solutions,
joining hands with internationally renowned designers and retail
solution providers to establish a business platform for new product
display, insight sharing and interactive communication.

SERITEBRHBABRENIZTE, EFEFNZRITAMRAREE
BRAERMEE, BE— NIRRT, MBENE. BERRNERTE.
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Exciting Supporting Programmes
[BIHAE TR R4 =

ReTailor Hub

jian?,

It's one of the hotspots of C-star 2019 which
spread over 300 square meters. Themed as
"Smart Retail Life Zone", it featured four
major formats of pop-up stores including
clothes, cosmetics, beverages and unmanned
convenience store to show eye-catching
store design and smart retail technologies
like Al fitting, Al beauty, customer flow
analysis, facial recognition, self-checkout
and etc.

ERRsERZ—, U “GEZEEEE
FH, FMTB00EAKNKFERN2MRE. =
. RE. EABFIENARLSRAE, Bx
WEEREFIZITRALRR. AL, BRSO
4. AKIR%. BEVEREEESERA,
i L . 8 !
Participate Brand: ElIf Sack (Fashion and Apparel) Participate Brand: Fox Fairy (Cosmetics)
S5 FiEna% RELS) S5miE: TRk (Elks)

Participate Brand: RIO Fresh (Beverage) Participate Brand: Jian 24 (Unmanned Convenience Store)
2521 RI0 Fresh (RFZS) S5k F2 (EAEHELRS)

EuroShop RetailDesign Awards (ERDA)
EuroShop E&i&it#

EHI and Messe Diisseldorf presented the EuroShop RetailDesign Awards for the twelfth
time. The most compelling store concepts came from Germany, England and China: L&T
Sport in Osnabriick, The Shop at Bluebird in London and the Zwilling flagship store in
Shanghai.

EHIFIM BIRZ KBS ER A TIBERE+ " REuroShopTEIGITRIET, RAWRS|SIAIEHIET
RRBEE. ZEMFE: L&T Sport (BRE#FEET) « The Shop at Bluebird (830 FIXX
STABERLE (L)
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