


Record-breaking numbers highlight 
the conclusion of C-star 2016

C-star 2016 

As an official satellite event of EuroShop, the world’s 
leading retail trade fair, C-star concluded its second 
edition with significant growth in show results. While 
only in its second year, C-star has attracted enormous 
attention from industry peers to become the most 
international trade fair in the Chinese retail industry.

EuroShop) 
C-star

C-star

180 exhibitors from 18 countries and regions

18 180

5,724 sqm of net exhibition space

5,724

7,616 visitors from 77 countries and regions

77 7,616

11%

20%

33%

2015  162

2015  4,433

2015  5,721

2016  180

2016  5,724

2016  7,616



C-star features four product areas:
C-star

C-star's product categories   C-star

Shopfitting, Store Design, Lighting, Refrigeration

 

Visual Merchandising + Marketing

Retail Technology

Stand Construction



Premier platform to connect leading 
suppliers with business opportunity

Exhibitors by industry

Chinese exhibitors

77%

Overseas exhibitors

23%

Shopfitting : 41%

Lighting : 9%

Refrigeration : 2%

Visual Merchandising : 16%

Retail Technology : 16%

Exhibition Stand Construction : 10%

General Services : 6%

Top exhibiting countries / regions：

1. China

2. Germany

3. Hong Kong

4. Taiwan

5. Australia

6. Korea

7. Malaysia

8. India

The most influential retail industry event in China  

Exhibitors by origin



This year, C-star is focusing on new retail technology 
which is perfectly suited to our products. C-star is a 
great international platform which help us  promote our 
products to customers especially in retail industry.

(Ms. Jackie Zhuang, Marketing Director of E-Tagtron Inc.)

C-star
C-star

( )

C-star is a perfect platform to promote international brands. 
I believe that under the influence of C-star, our brand will be 
enhanced continuously in the Chinese market.

(Mr. Peter Ouwerkerk, China Operation Manager of Hans Boodt 
Mannequins)

C-star C-star
Hans Boodt

Peter Ouwerkerk 

High acclaim from exhibitors



Trade visitors search for the latest retail 
equipment and industry solutions

Chinese visitors

93%

Overseas visitors

7%

70% East China 10% South China 
8% North China 
5% Central China 
5% North East China 

2% North West China 

Chinese visitor breakdownVisitors by origin

Top visitor countries / regions

1. Hong Kong

2. Taiwan

3. Japan

4. Korea

5. United States 

6. Germany

7. United Kingdom

8. Australia

The most important B2B platform for the Asian retail industry  
B2B



Decision making powersDiversity visitors 

96% of all visitors were satisfied with C-star
95% of all visitors will recommend C-star to other colleagues
96% C-star 95% C-star

Contributory

39%

No 
influence

8% Decisively

26%In an 
advisory capacity

27%

Retail

58%
Industry

28%

Services

11%

Other

3%

Food retail  7%

fashion and apparel retail  24%

Other non-food retail 6%

Pharmacy 2%

Petrol station / convenience store  1%

Wholesales  1%

Catering / hospitality 2%

Food crafts  1%

Other  4% 

Visitor by business sector 

Independent entrepreneur, co-owner, freelance employee 

Department head / group leader                                                   

Area, operations, plant, branch manager, office head 

Employee, civil servant, specialist                                              

Managing director, board member, head of an authority

Trainee                                                                                       

Other

Lecturer, teacher                                                                        
                                                                       

37%

4%

18%

2%

Main area of interests

32%

7%

15%

12%

6%

3%

11%

3%

1%

27%

10%

Store fittings, fixtures 

Architecture / store design

Trade fair construction, design, event 

Lighting                                                  

Visual marketing / Visual merchandising                                                                        

Sales promotion, POS marketing                                              
POS

Information technology                                                                                       

Refrigeration units, cooling systems, cooling logistics

Security technology                                                                                       

Others
      

8%

1%

3%



Overview of top brands visiting C-star 2016

C-star 2016

Adidas
Baodao  
Basic House 
Beaumanoir 
BestSeller
C&A
Calvin Klein
CHJ Jewellery 
Christine Dior 
Dolce & Gabbana
Eland 
Evisu
Forever21
Gap
G-Star
H&M
Hermes 
Hugo Boss 
IKEA 
Intersport
Levi's
Lindberg
L'oreal 
Mango
Marc O'polo
Michael Kors 
Muji
Nespresso
New Look
Nike
Outfitters
Parkson
Puma
RT-Mart 
Sainsbury
Saint Angelo
Salvatore Ferragamo
Samsonite
Speedo
Starbucks 
Swarovski 
Swatch
Watson 
WMF 
Woolworths
Yonghui Superstores 
Zwilling

C&A
Calvin Klein

Christine Dior 
Dolce & Gabbana

Evisu
Forever21
Gap
G-Star
H&M
Hermes 
Hugo Boss 

Intersport
Levi's
Lindberg

Mango 
Marc O'polo
Michael Kors 
Muji
Nespresso
New Look

Outfitters

Sainsbury

Speedo

WMF 
Woolworths



Stay competitive and book your booth at C-star 2017 now! 
C-star 2017

Stand package: Floor space only
Empty floor space, ideal for large exhibitors and national 
pavilions that want to design their own stand. 
335 USD per sqm, bookable from 24sqm 

C-star 2017 at a glance  

When
Where 
Circle 

2017 4 26 28
N4-N5

Stand package: Walk-on stand
Including walls, carpet, lighting, panel with company 
name, service counter, table, chairs, socket, 100W spotlight, 
glass showcase, storage room and paper bin. 
415 USD per sqm, bookable in 12sqm, 18sqm or 24sqm

Stand package: Premium package
Including walls, carpet, lighting, raised banner highlighting 
company name, service counter, table, chairs, socket, 100W 
spotlight, 2 glass showcases, storage room and paper bin. 
445 USD per sqm, bookable in 12sqm, 18sqm or 24sqm

2188 / 24

100 1
2688 / 12 18

24

100 2
2888 / 12 18

24

 

26-28 April 2017
Hall N4-N5, Shanghai New International Expo Centre
Annual event with accompanying specialist conference 



In order to promote cooperative development 
between retail, commercial real estate and 
hotel industry, C-star 2017 will collocate with 
HOTEL PLUS – Total Solution for Commercial 
Properties organized by Shanghai UBM Sinoexpo 
International Exhibition Co., Ltd from April 26-
28, 2017 in Shanghai New International Expo 
Centre, which is a strategic move to create a one-
stop procurement platform with over 200,000 
sqm of exhibition space. The two exhibitions are 
expected to attract upwards of 100,000 visitors 
from across the globe.

C-star 2017
HOTEL PLUS-Total Solution for Commercial 

Properties -

2017 4 26-28
200,000

100,000

C-star 2017 collocate with HOTEL PLUS 
C-star

HOTEL PLUS 2017

N1-N3, W1-W5, E1-E7

C-star 2017 

N4-N5



Supporting associations and media 

Multi-channel Promotion 

Strong support from mainstream media   

Supporting associations   

E-newsletter : Once every month

Monthly E-newsletter service brings the latest C-star and retail breaking news to more than 10,000 subscribers across 
the full retail industry chain. With its valuable and professional information, new industry experts proactively sign up 
C-star newsletter. 

10,000

Promotion Events : 

We will further promote C-star with top industry experts at the leading retail trade fairs and summits such as EuroShop 
2017, CHIC, Asia Retail Innovation Summit and China Commerce Association of General Merchandise Annual Summit etc. 
C-star 2017 EuroShop 2017 CHIC

Official website : www.c-star-expo.com

Extensive coverage from international and domestic media    

Social media Wechat : Once every week

C-star Wechat service platform has more than 6,000 industry followers, covering the topics in retail knowledge 
exchange and trade fair hot news.

6,000



Follow us on Wechat
C-star

C u in 2017 | 2017 


